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“When youre
conserving something,
you arent paying for it.
Its just smart business.”

—Robert Boller, Kendall-Jackson

40 NorthBaybiz February 2011




| February 2011

©

‘and green?
Wines

nly a few short years ago, the concept of “green” was the
newest media darling. Having worked its way over
decades from our culture’s fringes into the mainstream,
green Suddenly grace}d the covers of our largest magazines, joined
the product portfolios of major corporations, became a key
shopping\criteria for consumers, and shaped new definitions of
business ahd personal success. Even pretenders hopped on board,
adopting eco-friendly facades and creating confusion with
authentically earth-aligned offerings.

But now, as everyone trims their sails to navigate today’s
turbulent financial waters, the media’s topic du jour is the
economy. So has green been discarded like last year’s fashion
trend, the new hire without seniority, an unneeded luxury during
a time of survival?

I asked various local opinion leaders this question and found
out that, at least in the North Bay, these ecological values are so
well-rooted that they're not only being retained, but are being
used as an economic survival tactic.

Certainly, there are a range of commitment levels, motivators
and activities being pursued, and projects that directly save money
are an easier sell. But now it’s not just activists, idealists and
government regulators who are bringing up the topic, but also
industry groups, government educators and a wide range of
businesses offering eco-resources and inspiration.

Green ideas have become so normalized that, for many
businesses, the question less often is if they'll pursue greening
activities but which ones and how. People also increasingly
recognize that eco-wisdom positions us for future success and is
essential for our overall well-being.

So let’s take a peek at how green is weathering our current
economic storm.
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Support Your Local Cow!

Clover works hard to do right by the environment. We evaluate and improve our
business practices to be more green and sustainable for the future. Here are
some examples of what we have achieved so far:

Reduced miles to market. All of our milk is sourced locally, amounting to a
savings of 40,000 gallons per year of diesel fuel.

Solar Power. Our fleet maintenance building is solar powered, producing enough
electricity to run the building and power 6 households.

Decreased Water Use. Pre-treatment water system enables us to reduce our
water consumption by 10,000,000 gallons per year.

Hybrid Vehicles. We have purchased 4 Hybrid Escape vehicles for our sales
fleet. Driving the Hybrids will save approximately 40% of
fuel costs per year, and save about 13 tons of CO2
emissions per vehicle, 52 tons annually for our fleet.
Each sales person can drive over 200 miles per day,
totalling 800 miles per day.

To find out more about Clover's green and sustainable c VER
practices visit our web site: www.cloverstometta.com y:-yanr‘c
or www.cloverorganicfarms.com e EARMS

Helping Businesses

~¥—SUCCEED

froducts!
Screen Printed Apparel
Embroidery
Graphic Art Services
Promotional Products
Competitive Pricing

Discount program for
non-profit organizations

Ace Shirt & Cap Printing
1130 Industrial Ave., Suite 11
Petaluma, CA 94952

www.aceshirt.com
707.789.9398
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Profiting from green

Ben Stone has been director of Sonoma
County’s Economic Development Board
(EDB) for 24 years. This innovative and
respected program is tasked with
“encouraging the startup, retention and
expansion of Sonoma County businesses
and jobs.” It does this by developing
and disseminating local economic data
and other programs that help local
hllsiﬂcsst’s S[Jl—[llp ;ll‘ld grr}w.

EDB’s projects include the Business
Environmental Alliance (BEA), which
was recommended for formation by a business task force 15 years
ago. “The BEA was founded on the concept that good
environmental practices are simply sound business,” says Stone,

Ben Stone, director of the
Sonoma County EDB.

“that cutting energy, water and materials costs means substantial
savings to the bottom line.” One of the first initiatives of its kind,
this education and outreach program informs businesses abour the
benefits of eco-activities, including to their bottom line.

With the BEA, the EDB also operates the Sonoma County
Green Business Program (SCGBP), which offers businesses free
greening checklists, assistance and certification. SCGBP has
certified 106 businesses, including restaurants, wineries,
landscapers, cleaning services, auto shops, manufacturers and more.
It’s part of the nine-county Bay Area Green Business Program,
which has certified nearly 2,300 organizations since 1996.

Stone indicates that local businesses are still quite interested in
green. In fiscal year 2009-2010, SCGBP’s certified business
membership grew by 50 percent (it's now the most active green
business program in the Bay Area, says Stone). Plus, in BEA's
2010 Sonoma County business survey, more than three-quarters
of those responding said they've done a voluntary environmental
assessment of their operations. More than half are working
toward measurable targets for resource efficiency and 63 percent
have staff dedicated to sustainability initiatives. Many
organizations also see a marketing and competitive advantage in
being green, adds SCGBP coordinator Mara Hochman.

Perhaps the most surprising result in BEA's survey is that the
companies’ top reason for greening is to benefit their bottom
line. According to BEAs 2010 Annual Report, which describes
the survey results, companies’ motivations for eco-action include:
cutting costs, avoiding future price increases, taking advantage of
financial incentive programs, aligning with community targets,
adapting to regulations and working within resource limits such
as constrained local water supplies.

Key targets for business include reducing energy consumprion,
water use and waste generation. Additionally, companies are
installing solar, especially local wineries, Stone observes, because
they have the roof space and sun exposure and can sell excess
energy to the power grid during the more expensive daytime
hours. Then they draw energy to process their wine at night
when rates are cheaper, benefiting from the price difference while
generating clean local energy that replaces the usual polluting
sources. Sonoma County now has 33 megawatts of renewable
energy installed, primarily solar.

Stone also finds it notable that a close second reason survey
respondents gave for greening is to help preserve Sonoma
County’s quality of life. He muses, “I think it's amazing that,
along with the bottom line, their sense of responsibility is right
up there. It’'s one of the special things about Sonoma County.”

BEA’s report indicates that, while the current recession can make
it sometimes more difficult to fund eco-improvements, many
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programs also exist to ease up-front costs,
including utility company rebates and
Sonoma County’s innovative Sonoma
County Energy Independence Program (See
“Financing a Greener World,” Aug. 2009).
In short, concludes Stone, “Everybody
has their own approach to it, but I think
there’s a very strong sustainability and
green emphasis here. Many companies
could be other places. They've chosen to
be in Sonoma County and care about
Sonoma County. And one of the best
ways to care is to make sure we maintain
our environmental integrity and help
reduce our air pollution, solid waste,
energy use and greenhouse gas emissions.”

Inspiring examples

So what are some of the specific ways

businesses are being financially aided by

their eco-activities? BEA highlights local
environmental success stories in its annual

Best Practices Awards and indicates that it

honors these companies “not only for the

money they saved, bur also for the value

[they] added to their product, workspace

and daily operations.”

The diverse honorees in 2010 include:

* Kaiser Permanente, which saved more
than $61,000 during its recent Santa
Rosa hospital expansion by diverting 92
percent of construction waste from the
landfill.

* Petalumas Labcon, which makes
laboratory disposables and has reduced
power consumption by 25 percent over
the past 10 years, even as it doubled
production volume, thus generating
$700,000 in annual savings.

* Occidental’s Osmosis Day Spa
Sanctuary, which uses thermal solar
collectors to heat 80 percent of its hot
water and has constructed wetlands to
recycle all its graywater for landscaping
use.

* Nature’s Best Cleaners in Petaluma,
which changed from a dry cleaning to a
wet cleaning process and became,
according to BEA, “a demonstration site
for the Bay Area.” The company no
longer uses the toxic solvent PERC and
saves more than G0 percent on its annual
water bill. It’s also insulated steam lines,
replaced lights and streamlined
production times, cutting its energy bill
by 25 percent.

* Santa Rosa’s Vintners Inn, which
installed an ozone laundry system that
uses 90 percent less hot water, put in
high-efficiency water fixtures and a
towel and linen reuse program that
dramartically trims water bills, and
eliminated toxic chemicals and cleaning
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FOR DISPUTE RESOLUTION

* Avoiding court
* Cost effectiveness
* Solving problems with creativity

* Learning effective communication skills

LAW OFFICE OF MARGARET L. ANDERSON
Collaborative Practice Center

707.546.4677

www.margaretlanderson.com * E-mail: mlanders@sonic.net

WINZLER& KELLY

Sustainable Solutions LEED® Practitioners

Infrastructure: Planning, Surveying and Civil Engineering
Facilities: Structural, Mechanical and Electrical Engineering
Environmental: Planning, Permitting and Biological Services

Industrial Hygiene/Hazardous Materials

Santa Rosa 707.523.1010
Anaheim e Eureka * Sacramento = San Diego ¢ San Francisco
San Jose = Santa Ana * Oregon * Washington * Guam ¢ Saipan

www.w-and-k.com

New Year — New Shows

Roger Ebert Presents
At the Movies

A weekly half-hour film review program
comes to KRCB. The program’s principal
co-hosts will be Christy Lemire, film critic
of The Associated Press, and Elvis Mitchell,
of NPR. Regular contributors and occasional
co-hosts will be Kim Morgan of Los Angeles
and Omar Moore of San Francisco, both respected and popular film bloggers.

Fridays at 9:30 rm . .
Live ﬁ'om the The Artists Den » AR o e il

The Artists Den has been presenting emerging and
established musicians in unique settings around the
world since its inception in 2004. Initially a series of intimate living room concerts,
the Artists Den has expanded to include unforgettable performances across North
America and Europe by some of today’s most significant names in music.

Saturdays at 10 rm
@ PBS.

Channel 22
Broadcast

Satellite
Cable

“KRCB

TELEVISION 22
RADIO 91 FM
KRCB.ORG

A service of Northern California Public Media*™
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agents to protect groundwater. It
provides recycling bins in every room,
runs an onsite treatment plant that
processes its wastewater for irrigation
reuse, and keeps 10 goats to eat its
restaurant’s vegetable scraps, a
decidedly low-tech approach that has
helped reduce waste by 40 percent.
Another project Stone appreciates is
the energy-efficiency initiative of
vintner Kendall-Jackson (KJ), which
cut nearly 30 percent from the
company’s energy bill and saves it $2 Napa County Gi
million per year. In BEA's Summer
2010 newsletter, KJ's vice president of sustainability, Robert
Boller, explains, “At the end of the day, it's about conservation,
and when you're conserving something, you aren't paying for it.
It's just smart business.”

New market opportunities

In addition to greening existing businesses, local companies are
creating products that are ecological from the start. For example,
Dick Herman, founder of Northern California’s 101MFG, an
association of local manufacturers, sees “truly remarkable business
opportunities” in new green technology.

As an example, he points to Petaluma’s Enphase Energy. On its
website, Enphase describes its distributed microinverter
technology as “a completely new class of advanced solar energy
solutions,” that offer quick and simple installation, reduced fire
risk, and 24/7 customer management over the Internet.

Companies like this confirm one of Stone’s original reasons for

“I've had several
businesses tell me that
they obtained clients
because of their green
certification.”

cultivating local green business, which
was “to help Sonoma County
companies be more competitive”
because he realized that, “from an
economic perspective, the whole world
was going green.”

Marin’s Green Business Program
Marin County also offers its own
Green Business Program, which has
certified more than 400 businesses in
categories that include food and drink,
P building and construction, business
and financial services, landscaping and
community organizations.

Program coordinator Dana Armanino says applications to the
program have stayed stable over the past few years, noting that
businesses see certification as a way to differentiate themselves from
competitors and demonstrate their commitment to the communiry.
She finds businesses are “very excited” to learn about the resources
available to help with costs, including energy and water efficiency
rebates, adding that this program definitely secks to “ensure that
being green makes both environmental and fiscal sense.”

Green business in Napa

Napa County’s website indicates that it launched its Green
Business Program (NCGBP) “in an effort to preserve the unique
place that is the Napa Valley.” NCGBP certifies local wineries,
restaurants, hotels, travel and tour companies, office and retail
operations, landscapers, auto repair shops and several other
industry types.

Trending Green... is your business?

The Napa Chamber of Commerce supports
our website visitors searching for businesses

[=] Foos [

engaging in sustainable practices by providing a
Green Business Directory with three categories:
Green Certified, LEED Accredited Professional

- and Green-Minded Businesses.

= We applaud these member businesses for their
proactive green practices, which contribute to a
1 healthy and sustainable environment and create
Napa Chamber

a strong local economy.
Green Business Directory

..where Green and Business meet.

Chambe

Commerce
supporting a sustainable future

napachamber.com * 707.226.7455

GREEN BusINgsS
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NCGBP program manager Daniclle Sinclair says there’s been a
slight drop in program applications overall, probably because
people are “more focused on keeping their businesses afloat.”
However, she adds, “I've had several businesses tell me that they
obtained clients because of their green certification.”

Steve Lederer, NCGBP’s director, notes that winery
certification applications have been steady. “The smarter wineries
have always realized theres a benefit to increasing efficiency,” he
comments, “but these days, the economy has probably pushed
more people to recognize the good business sense of saving energy
and water. The smarter ones also look closely at return on
investment [ROI] and the many incentive and rebate programs to
get over the initial capital costs.” He says some folks are delaying
plans if they can't find up-front capital, “particularly for projects
with a longer ROI, such as solar.”

The California Sustainable Winegrowing Alliance
Another of the many groups available to help businesses reduce
their eco-footprint is the nonprofit California Sustainable
Winegrowing Alliance (CSWA). The fact that CSWA was created
by two large mainstream organizations shows just how far green has
traveled into the mainstream. One founding organization is
California’s Wine Institute, whose membership of 1,000 California
wineries and affiliated businesses accounts for 95 percent of
California’s wine production. The other is the California Association
of Winegrape Growers, whose member growers represent
approximately 60 percent of the state’s total annual grape crush.
CSWA's goal is to encourage and assist the widespread
adoption of sustainable winegrowing practices and, through that
“ensure that the California wine community is recognized as a
change leader in the global marketplace” and create “a healthier

NAPA COUNTY
809 Coombs Street
Napa, CA 94559

1. 707.252.7122
F: 707.255.6876

SONOMA COUNTY

50 Old Courthouse Square
Suite 200
Santa Rosa, CA 95404

T: 707.524.7000
F: 707.546.6800

DP&GF
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David Balter and Kevin DeBorde
AT THE NAPA SQUARE DEVELOPMENT

environment, stronger communitics
and vibrant businesses.”

Allison Jordan, CSWA's executive
director, says, “I haven't secen anybody
cutting back on sustainability efforts. In
fact, it scems that people are recognizing
more and more the business case for

sustainable practices.” The group’s 2009
Sustainability Report notes participation
in the organization is increasing, with
9,239 people attending 184 CSWA
educational events since 2004.
Additionally, since 2002, 1,566
vineyards and wineries have self-assessed their operations with
CSWA sustainable practices workbook; these organizations
essentially represent 68 percent of California’s winegrape acreage
and 63 percent of its wine case production.

Jordan adds that, while “leaner times” are encouraging wineries
to become more efficient, they're also being pushed toward
sustainability by market forces that started “even before the
economy tanked,” including Walmart’s sustainability initiative and
retailer inquiries about sustainable practices.

Allison Jordan is SCWA's
executive director.

Organic’s continuing strength
OK, so it’s great to see so many mainstream folks moving in an eco-
direction. But what about the pioneers who helped develop and
champion environmental approaches long before they were popular,
such as the farmers who commit to organic’s strong farming
standards?

For this perspective, I talked with Elizabeth Whitlow, North
Coast service representative for Santa Cruz's California Certified

ickenson Peatman & Fogarty has helped businesses of

the North Bay build solid foundations for over 40

years. |his tradition continues, with Kevin DeBorde
and David Balter standing ready to assist your
development project. Kevin, a Director in our Business
Department, is experienced in real property transactions and
financings, mergers and acquisitions, private security
placements and public company representation. David, a
Director in our Litigalion Department, is experienced in
commercial and business litigation, commercial
landlord/tenant matters, real estate, construction defect and
mechanic’s liens. Whether you need counsel in putting your
project together, or a creative solution to a development
hurdle, Dickenson Peatman & Fogarty has 30 experienced

professionals ready to assist.

dpf-law.com

NorthBaybiz 45



Organic Farmers
(BGOE):
CCOE founded
in 1973, is one

99.3THE VINE | (. oo

JUST GOOD MUSIC i I L Oldest and
! largest

certification,
education and
outreach

OIZALIZMOTS: Elizabeth Whitlow is North
Accordmg to Coast service representative

Whitlow, the forGeRh
organic market remains strong, referring to
an Organic Trade Association study that
found “U.S. families are buying more
organic products than ever before—and
from a wider variety of categories. In fact,
41 percent of parents report they’re buying
more organic food now than a year ago, up
from 31 percent in 2009.”

Whitlow estimates that the North Coast
Chapter’s client roster increased by 8 to 10

Kellie in the Morning : 3 il percent over the past year. She notes that

grape growers are continuing to convert to
‘Veekd‘lys 6 to 9am organic and expand organic acreage, and

R A DI O more wineries are going through the
Just Good Music, local news, organic certification process as well.

weather, traffic and sports, kvon.com kvyn com Additionally, organic dairy farmers are

contests and giveaways! doing far ,l,)etter than thslr conventlone}l
colleagues,” she reports, “although they've

ARE YOU ONE OF THE TOP

Meonthly IT Services Networking Security
Backup & Disaster IT Project Management
Recovery Solutions IT Consulting

24/7 1T Help Desk 24/7 Server Monitoring
& Maintenance

IPANIES IN THE NORTH BAY?

Submit your information online at

afk www.northbaybiz.com/Bonus_issues/northbay_biz_500
or call Jessica at 707.575.8282 x10

Last year companies needed $3 million in annual revenues to qualify.

; Northbay biz magazine
5655 State Farm Drive Mlclosoft 42 Bay Street 3565 Airway Drive, Santa Rosa, CA 95403
Rohnert Park, CA 94928 San Rafael, CA 94901

707.303.2020 'oii=k  415.755.6154 WiaBorbsyPE com
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also been hit by the bad economy,” and
there’s been an increased number of forage
farmers supplying them. Mixed fruit and
vegetable operations have stayed stable,
probably because of the increased
popularity of local farmers’ markets, and
there’s also been an increase in small-scale
animal operations such as grass-fed catle,
laying hens, ducks and sheep.

Julie Johnson is owner/winemaker of
Rutherford’s family-owned Tres Sabores
Winery, which was founded in 1999 (on a
vineyard she had moved to in 1987) and
was the chird Napa Valley property to get
organic certification. The winery's website
says, “As stewards of the land, we're
devoted to exploring the character of the
grapes we grow and producing wines that
truly reflect the ‘voice’ of the vineyard.”
Johnson is encouraged by the increase in
wineries being certified green as well as
those making the commitment to organic
farming. She adds, “the cost of [organic]
certification isn't the issue it's often
portrayed as, because growers can get
reimbursement for a substantial portion—
if not all—of their certification fees.” She's
optimistic that farmers will increasingly
adopt organic farming philosophices and
systems, because vineyard health does
improve.

$0 Upfront
Solar!

We've been the solar experts for ;
over 30 years. Let us show you
how you can go solar now for
$0* and start saving today.

1.888.56.SOLAR

www.RealGoodsSolar.com

*For qualifind homeoaners
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I'he big picture

Of course, in addition to the financial
benefits of taking ccologica] action is the
broader survival value for everyone,
inc[llding businesses. BEA's website
describes its view of “The Big Picture”

by saying, “There is little denying that the
arth is changing in significant and
potentially catastrophic ways.” It quotes
expert James Gustave Speth’s conclusion
that,
are doing today, [even] with no growth in

“if we continue to do exactly what we

the world economy or population, the
world in the latter part of this century will
be unfit to live in.”

Thankfully, BEA says, everyone,
inchlding business, “has a vital role to play
in the transition from environmental crisis
to sustainability.... There are real and
practical steps that [each] business can take
lodat)-‘ to mitigate its ecological impact,”
while also ensuring pr{)ﬁl;!hi]it)’. The
organization encourages businesses to do
their part “to ensure that the needs of the
present are met without compromising the
ability of future generations to meet their
own needs.”

Ed Barr, president of two SCGBP
certified business (P&L Specialties and
Tom Beard, Co.), described his greening
experience in the July 2010 NorthBay biz

'WHEELER ZAMARONI

SN B AN« ASERC AN BIRAL

707.543.8400

Green Scene. He wrote, “I've always felt
very strongly about conservation and
minimization of waste generation, but it
wasn't until we embarked on this green
certification journey that 1 saw the
concept’s true application to an operating
business—and the value of its returns.
Receiving the green business certification
was much more powerful for me than I'd
originally expected. I [started from]...my
desire to do the right thing and be a good
steward, but through the process, [ realized
smm:tlling much more importane: As a
small business owner, [ could really make a
difference.”

Patricia Dines is the author of a wide variety
of helpful books, newsletters and articles on
environmental and community topics. For

more information, see www.patriciadines.info.

| www.wzsupply.com
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Your Dream
Home /Office
Bedroom

Start 2011 with a new home office & wallbed system!
mark@sfwallbeds.net « 701 Delong Ave., Ste. H « Novato » www.wallbedsnmore.com

NorthBaybiz 47



